
Contents

1.	 Research Marketing Information	 5

1.1	 The Concept of Marketing................................................................................................ 6

1.2	 Identify and Analyse an Organisation’s Marketing Plan............................................ 14

1.3	 Identify the Need for Marketing Activities from the Established Marketing Plan....23

1.4	 Investigate Previous Marketing Activities for Relevant Information....................... 30

1.5	 Identify a Profile of the Market Segment...................................................................... 47

1.6	 Identify Positioning and Market Mix for Each Target Segment................................ 53

1.7	 Identify Outcomes Expected from Marketing Activities............................................ 61

2.	 Plan Marketing Activities	 77

2.1	 Analyse Marketing Material........................................................................................... 78

2.2	 Develop and Document Work Activity Plans for Marketing Activities................... 80

2.3	 Obtain Approval of Plans from Relevant Enterprise Personnel................................ 83

3.	 Implement and Manage Marketing Activities	 95

3.1	 Determine and Access Resources Required for Work Activities............................... 96

3.2	 Undertake Marketing Activities................................................................................... 103

3.3	 Assist with Assigning Responsibilities and Functions to Relevant Personnel 
Performing Specific Marketing Functions.................................................................. 104

3.4	 Monitor Marketing Activities, and Review and Amend Activity Plan  
as Required..................................................................................................................... 108

4.	 Review Marketing Activities	 117

4.1	 Measure and Record Outcomes of Marketing Activities.......................................... 118

4.2	 Review Marketing Activities Against Expected Outcomes, and Document  
Identified Improvements.............................................................................................. 120

4.3	 Prepare Reports of Marketing Activities and Communicate to Relevant  
Enterprise Personnel..................................................................................................... 123

Glossary . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                                                        137

Appendix . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                                                      139

Case Studies  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                                                167




