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Overview

With over 90% of Australian businesses classified as small, understanding small business 
finance is vital to business owners as well as the accountants and bookkeepers that support 
them. This unit aims to give individuals who operate or work within an existing small or 
micro business the ability to identify the financial requirements of a business, specifically 
making targets and projections to achieve business goals. The unit is split into three parts, 
individuals first learn to identify costs, calculate prices and prepare profit statements; then 
to develop a financial plan and finally strategies to acquire finance.

This book introduces financial management and accounting concepts as a basis for financial 
statement preparation, financial analysis, budgeting and pricing strategies so individuals can 
understand and apply financial skills in small business operations. Strategies for business 
funding, performance monitoring, as well as taxation obligations are covered to give an 
understanding of long term business strategy and requirements. Finally, basic Microsoft 
excel skills are introduced due to its prevalence and usefulness in the workplace.






